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Rules on Advertising, Affiliation, and Financial Benefits

Instructors: Christian Vinding Thomsen, Partner, HortenDahl Law Firm
Lene Laursen, Deputy Director, Medicoindustrien

08.30 — 09.00
09.00 - 09.10
09.10 - 10.00

10.00 — 10.15
10.15-11.30

11.30 - 11.35
11:35-12.30

12.30-13.30
13.30 — 14.45

14.45 - 15.00
15.00 — 15.45

15.45 -16.00

Registration and coffee/tea
Welcome by Medicoindustrien

Advertising rules for medical devices

- Definition of advertising

- Overview of the rules

- Misleading advertising

Christian Vinding Thomsen, Partner, HortenDahl Law Firm

Coffee break

Advertising rules for medical devices — continued

- Documentation requirements, etc.

- Advertising on the Internet

- Case study

Christian Vinding Thomsen, Partner, HortenDahl Law Firm

Short stretching break

New rules on financial benefits

- Sponsorship of professional activities

- Gifts, etc.

Christian Vinding Thomsen, Partner, HortenDahl Law Firm

Lunch

New rules on affiliation

- Different forms of affiliation

- Notification versus application

- Obligations of the company

- Examples / cases

Christian Vinding Thomsen, Partner, HortenDahl Law Firm

Coffee break

Introduction to MedTech Europe’s guidelines for collaboration
with healthcare professionals
Lene Laursen, Deputy Director, MedTech Denmark

Closing remarks v/ Lene Laursen, Deputy Director, MedTech
Denmark



